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PREMISE

The MFL Group

The MFL Group (the “Group”) is a group of Italian and international companies, founded
in Italy in 1897 and currently led by the Italian company Semplice S.p.A. Thanks to a
significant globalisation strategy, the Group has consolidated its presence both nationally and
internationally, developing an extensive network across Europe, Asia and the United States.

Today, the Group is recognised as one of the /leader manufacturers of drawing, stranding and
extrusion lines for ferrous and non-ferrous wires, as well as electrochemical and heat
treatment plants for single and multi-wire applications, plus instrumental and ancillary
products and services.

The mission of the Group is to provide reliable, efficient and customised plants capable of
meeting the needs of modern industry in the wire, cable and rope processing sector.

This Code of Ethics (the “Code of Ethics”) constitutes the expression of the values,
principles and shared commitments that inspire the daily actions of the Group and all those
who operate within it; its purpose is to promote integrity, transparency and responsibility in
every relationship, both internal and external.

Recipients of the Code of Ethics

This Code of Ethics is binding upon directors, statutory auditors and employees of all Group
companies (the “Recipients”), as well as on all third parties that enter into contractual
relationships with the same.

All Recipients are required to understand, comply with and promote the principles and values
of the present Code of Ethics, adopting behaviours that are consistent with the ethical
commitments defined herein. Compliance with this Code of Ethics is an essential
requirement to collaborate with the companies of the Group; any conduct contrary to or not
in compliance with the provisions contained herein will be carefully assessed and may result
in termination of the contractual relationship and/or the initiation of disciplinary
proceedings (as applicable).

This Code of Ethics is also a fundamental reference in managing relationships with partners,
suppliers and collaborators, with whom the Group intends to establish relationships that are
based on transparency, reliability as well as shared ethical and social responsibilities towards
society and the environment.

PRINCIPLES

Legality

The Group acknowledges the principle of legality as an indispensable basis for all business
activities, promoting a culture founded on legality and aimed at the prevention unlawful
conduct.

All Recipients, as well as third parties that collaborate with the Group companies, are
required to act in compliance with applicable laws, regulations and standards, as well as
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contractual provisions and internal procedures implemented by the Group, refraining from
any behaviour that does not conform to the principle of legality.

Legal compliance is not merely a formal obligation but a conscious and constant choice that
guides every behaviour, both individual and collective, particularly in managing relations with
the Public Administration (whether Italian or foreign).

Integrity in economic and institutional relationships

The Group also bases its activities on the principle of integrity, understood as fairness,
honesty and transparency in behaviour, decisions and relationships, both inside and outside
the organisation. This principle inspires every economic, business and institutional
relationship, with particular attention to interactions with public bodies, administrations,
clients and suppliers.

With Public Administration, the Group undertakes to act with the utmost rigour and
impartiality, refraining from any conduct that may generate, even potentially, situations of
favouritism, collusion or undue influence.

Similarly, in dealings with private entities, the Group rejects any unfair business practice, any
attempt to distort competitive dynamics or any behaviour that violates the principles of good
faith and transparency in contractual relationships.

For the Group, integrity is not merely an ethical value, but also a strategic factor, fundamental
for safeguarding corporate reputation and strengthening stakeholder trust.

Transparency in Decision-Making and Contractual Processes

Every decision-making process relating to the company’s activities is guided by the principle
of transparency, understood as clarity, traceability and the ability to document actions and
choices made.

All corporate processes must be based on objective, verifiable and consistent critetia, in
compliance with applicable regulations and internal procedures.

The Group shall ensure that all communications, information and documents produced are
clear, complete, truthful and accessible.

Recipients are required to actively contribute to the creation of an organisational context
based on transparency, avoiding unclear, ambiguous or omissive behaviour.

Prohibition of all forms of harassment, abuse and discrimination

The Group firmly condemns all forms of harassment, abuse and discrimination, direct or
indirect, based on race, ethnicity, nationality, religion, gender, sexual orientation, age,
disability, political or trade union opinions, as well as personal or social conditions.

All Recipients are required promote and maintain a work environment founded on mutual
respect, inclusion and the appreciation of individual diversity, avoiding any behaviour,
gesture or language that may be offensive or detrimental to personal dignity or the right to
freedom of opinion and expression (including the right not to be subjected to harassment
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and/or discrimination for one’s opinion), in compliance with the principles set out by the
International Labour Organization (“ILO”) and the Universal Declaration of Human Rights.

Personnel recruitment activities, the management of professional relationships and all other
corporate decisions must be based on criteria of competence, merit, suitability and
consistency with the organisational needs of the Group, in accordance with corporate
procedures.

The Group recognises the value of its employees and their diverse characteristics, adopting

an approach to personnel management that guarantees equal opportunities for professional

growth. In particular, it actively promotes a culture of gender equality, considered an essential
element in business management, in order to promote work performances based on talent and
oriented towards long-term sustainability. Within this context, the Group undertakes to:

- promote an inclusive working environment through targeted interventions on
corporate culture, promoting training, information and awareness initiatives on equal
opportunities for its personnel;

- promote a meritocratic culture based on tangible results and free from any
discrimination;

- ensure a peaceful and inclusive environment that favours professional and personal
development of each individual, free from discriminations of any kind.

Honesty and fairness
Honesty is an essential and non-negotiable principle for the Group and constitutes the
foundation of every action, relationship and decision of the Company.

Recipients are required to act with integrity, loyalty and a spirit of cooperation, avoiding
conflicts of interest and refraining from any deceptive behaviour or actions aimed at
obtaining personal advantages that conflict with the collective interests, the Group’s ethical
principles or legal provisions.

Fairness in internal and external relationships implies timely compliance with commitments
made, communication transparency and a willingness to operate according to clear,
consistent and shared rules.

Confidentiality

The Group rigorously safeguards the confidentiality of information acquired or generated in
the course of its business activities, recognising its strategic value and importance in
protecting corporate and stakeholder interests.

All Recipients are required to process sensitive data, technical documents, strategic
information and, in general, any non-public content with the utmost discretion, even after
the termination of their employment or collaboration with the companies of the Group.

The dissemination or improper use of personal data, work plans, projects, operational plans,
financial offers or any other confidential company material is strictly prohibited, except
where expressly allowed by applicable law and/or previously authorised by the relevant
representatives of the Company.
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Human rights

The Group considers respect for human rights and the protection of individual dignity a
fundamental right, and prohibits any form of labour exploitation by personnel of all Group
companies, both in Italy and abroad.

The Group is actively committed to eliminating all forms of child labour, forced labour and
exploitation.

It is strictly forbidden to employ individuals who have not reached the minimum age for
employment established by the legislation of the country in which the Group operates and,
in any case, under the age of 15, in compliance with the principles envisaged by the
Convention on the Rights of the Child.

Freedom of association

Without prejudice to applicable legislation, the Group guarantees to all its employees and
collaborators the freedom of association and the right to collective bargaining, without any
interference, discrimination, retaliation or harassment.

The Group does not in any way impede employees’ participation in trade unions, nor does
it engage in discriminatory practices against workers’ representatives or interfere with the
performance of their duties.

Corporate social responsibility

The Group recognises corporate social responsibility as an essential element of its business
strategy, integrating ethical, social and environmental considerations into its activities and
relationships with all its stakeholders.

The values expressed in this Code of Ethics are reflected in the Company’s policies, human
resource management, community relations and the selection of its business partners.

The Group pursues sustainable growth, which combines technological innovation with
attention to people’s well-being as well as environmental protection. For this purpose, it
adopts responsible behaviours aimed at reducing the environmental impact of its activities
and contributing to the economic and social development of the territories in which it
operates.

All recipients are required to contribute achieving social responsibility goals through ethical,
transparent behaviour consistent with corporate values.

BUSINESS CONDUCT AND COMMERCIAL RELATIONS

In line with the principles that inspire all activities of the Group, the latter firmly rejects any
form of corruption, extortion or unlawful practice, direct or indirect, even when aimed at
obtaining economic advantages, strengthening business relationships or securing new orders.

To better monitor personnel behaviour and prevent any conduct that does not comply with
the principles that guide the Group’s activities, the Group manages anti-corruption processes
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in order to prevent, detect and combat all forms of corruption, active or passive, public or
private, defining responsibilities, controls and operational procedures to ensure transparent
behaviour in compliance with applicable national and international regulations as well as
related to conflicts of interest, aimed at identifying and managing situations in which the
personal interests of an employee, collaborator, or director may interfere, even potentially,
with the interests of the Group.

Gifts and donations

All Recipients are prohibited from offering, promising, soliciting or accepting, directly or
through third parties, any form of reward (money, goods, benefits, gifts or other advantages)
with the aim of obtaining undue benefits or influencing decisions, in violation of applicable
laws or the Group’s ethical principles.

Any payment, gift, benefit or service, even acts of courtesy, must be made following
transparency and fairness criteria as set out in the procedures adopted by the Group and in
compliance with the behavioural principles established by the Organisation, Management
and Control Model pursuant to Legislative Decree 231/2001 implemented by the Group
companies.

Gift giving is allowed only if of modest value or intended to promote charitable or cultural
initiatives, in compliance with the procedures and authorisation system relevant at the time.

Providing gifts and/or donations, even if of modest value, to members of the Public
Administration or their family members within the scope of one’s business activities is in any
case prohibited.

Transparency and fairness in relationships with third parties

Relationships with clients, suppliers, consultants, financial or insurance intermediaries,
authorities and any other counterparties must be based on principles of honesty, lawfulness
and transparency. No employee or collaborator must be involved, even indirectly, in conduct
that may constitute acts of corruption or undue favouritism.

In the process of selecting and qualifying contractual counterparties, the Group adopts
assessment criteria that include, as well as technical, professional and economic aspects,
compliance with ethical principles and ESG (Ewnvironmental, Social, Governance) standards.
Preference is given to partners who share a commitment to sustainability, social responsibility
and fairness in governance practices.

Supplier and consultant selection procedure

Before establishing business relationships with third parties, Recipients must verify, within
their competence, the reputation, reliability and regularity of the activities carried out by
suppliers, partners and/or consultants, in compliance with internal procedures, in order to
ensure that choices are based on objective and verifiable criteria.

The selection of suppliers, partners and consultants, as well as the purchase of goods or
services, must be carried out in compliance with objective, transparent criteria and consistent
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with company procedures, preferably through written contracts that protect both the parties
and the Group.

In line with the principles established by the ILO on the minimum age for admission to
employment, the Group prohibits any form of collaboration with suppliers that employ child
labour, in violation of national or international regulations. This principle constitutes an
essential requirement in the qualification and monitoring processes of business
counterparties.

Relationships with customers

The Group is committed to ensuring that the needs of its clients are met by promoting
relationships based on fairness, loyalty, efficiency and professionalism.

To this end, it is necessary that:

. clients are always clearly and adequately informed about the services provided to them;

. no results that fall outside the Group’s competencies or are not reasonably achievable
are promised;

. no conduct against the law is suggested, endorsed or proposed;

. every form of economic relationship (including compensations, reimbursements,

contributions or other benefits) is managed according to principles of transparency,
traceability and in compliance with applicable regulations and internal procedures.

RELATIONSHIPS BETWEEN RECIPIENTS

Senior Managers

The activities of Senior Managers within the Group must comply with principles of legality,
transparency and responsibility, in full respect of the company’s Articles of Association and
applicable national and EU legislation.

Senior Managers are required to:

. continuously and diligently make their skills and knowledge available in order to pursue
the company’s interest;

. promptly report any actual or potential conflict of interest that may compromise the
impartiality of decisions;

. ensure the confidentiality of information acquired while performing their duties,

avoiding improper or unauthorised use.

Corporate bodies are also required to promote constant collaboration and mutual exchange
of information, based on institutional loyalty, to ensure coordination of activities,
achievement of shared corporate goals as well as the proper fulfilment of respective duties.

The fulfilment of the mandate by members of corporate bodies and, in general, by Senior
Managers must be guided by loyalty to the Group, with the obligation to operate in full
transparency and ensure the traceability of decisions made and activities performed.

Relationships between employees

Relationships among employees of the Group’s companies must rely on mutual respect,
fairness and the appreciation of individuals, in compliance with the principles of equality,
dignity and non-discrimination.
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In particular, employees are required to:

. follow principles of solidarity, giving precedence to the Group’s ethical and legal values
over the pursuit of individual interests;

. act with diligence, honesty, fairness and impartiality, actively contributing to an
inclusive, professional environment;

. promote cooperation among colleagues, valuing each person’s contribution while

respecting different skills and the corporate organisation.

Department managers exercise their powers with a balanced and impartial view, encouraging
the professional growth of their collaborators, as well as the organisational well-being and
improvement of working conditions.

All employees are expected to participate actively in training and development initiatives
promoted by the Group, thus strengthening their skills and the development of corporate
culture.

Finally, each employee must scrupulously comply with the provisions envisaged in the
applicable collective labour agreement and internal regulations, promptly reporting to their
supervisors any situation that may compromise the proper performance of work activities.

Relationships between Senior Managers and employees
The Group directors must perform their duties with fairness, impartiality and respect for
individuals, protecting their dignity, rights and moral integrity.

In particular, senior managers are prohibited from abusing their position at any stage of the
employment relationship, whether during personnel recruitment — which must be based
exclusively on merit, according to internal procedures and applicable legislation, as specified
in Paragraph 2.4 — or during the management and conduct of the employment relationship.

The instructions given by senior managers must always comply with the law, this Code of
Ethics and the principles of fairness, legality and transparency. It is expressly forbidden to
engage in, or even promote, harassing or intimidating behaviours or conduct with the
purpose of inducing personnel to violate legal provisions or the Group’s ethical principles.

Employees are required to comply with directives issued by senior managers, ensuring their
diligent and responsible execution. Each employee is in any case obligated to refrain from
carrying out orders that are distinctly contrary to the law or the principles of this Code of
Ethics and must promptly report, in compliance with the internal reporting system (see
Paragraph 8 below), any situation that appears to conflict with legislation, the Organisation,
Management and Control Model pursuant to Legislative Decree 231/2001 of the relevant
company and/or this Code of Ethics.

OCCUPATIONAL HEALTH AND SAFETY

The Group constantly promotes workplace safety policies by promoting the awareness of
risks and encouraging responsible behaviour by all workers, with the primary goal of
safeguarding their health and safety.

10
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All employees and collaborators must comply with the rules and obligations arising from the
relevant health and safety legislation, as well as all measures required by the procedures
adopted by the Group companies.

The protection of human resources is a primary goal of the Group, pursued through:

. the introduction of an integrated risk and safety management system;
. a continuous risk analysis and assessment of process critical issues;

. monitoring and updating of working methodologies;

. constant and adequate training and information for workers.

ESG POLICIES

The Group places the utmost importance on ESG (Environment, Social, Governance) factors,
considering them fundamental for a responsible and sustainable management of the Group
companies. The integration of environmental, social and governance factors into the Group’s
strategy represents an opportunity to improve performance, enhance resilience to
environmental and social challenges and increase stakeholder trust.

As confirmation of this commitment, the Group has implemented an “ESG Policy” that
defines principles, goals and guidelines for integrating environmental, social and governance
factors into corporate strategies and activities.

The Group adopts sustainable practices to protect the ecosystem and the territory in which
it operates, aiming to reduce the environmental impact of its premises and activities,
promoting environmental sustainability throughout all processes.

The Group promotes a culture of solidarity, safety and prevention, implementing actions
aimed at monitoring environmental activities, with particular attention to atmospheric
emissions, waste separation, recycling and proper waste disposal.

In this respect, the Group commits to promoting responsible management of its activities,
aimed at ensuring the integrity of operations and safeguarding stakeholder interests, while
fostering a culture of legality and transparency in all processes and decisions.

All Recipients are required to actively contribute to achieving ESG objectives by integrating
environmental, social and good governance criteria into the company’s processes, supplier
selection and relationships with clients and third parties in general, to reach the goal of
strengthening shared value among the Group, its collaborators and stakeholders.

PRIVACY, SECURITY AND COMMUNICATION

Privacy protection

The Group guarantees the protection of personal data and confidential information pursuant
to the applicable legislation, including EU Regulation 2016/679 — GDPR as amended, and
local regulations in the countries where it carries out its activities.

All Recipients are required to treat company data and documents confidentially, in

accordance with the procedures implemented for this purpose, avoiding any improper use
or unauthorised disclosure of information acquired while performing their activities.

11
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In addition, in compliance with Directive (EU) 2022/2555 — NIS2, the Group undertakes to
ensure a high level of network and information system security by implementing technical
and organisational measures able to prevent, detect and manage events that may compromise
the availability, integrity or confidentiality of corporate and personal data. Cybersecurity
activities are an integral part of the governance system, being a shared responsibility among all
corporate functions.

In order to maintain sufficient protection of personal data and confidential information, the
Group promotes training, awareness and updating activities for all personnel, ensuring that
everyone acts consciously and complies with the required security standards.

External communications and communications to Authorities

External communications, including those addressed to the Public Administration, must be
carried out in compliance with the principles of fairness, transparency and consistency with
the company’s policies.

Each corporate representative carrying out such communications must ensure that they are
truthful, complete and not misleading before releasing them.

Fairness in relationships with media, local communities and stakeholders
Relationships with the media, local communities, trade associations and other stakeholders
must be characterised by compliance with the law, mutual respect, openness to engage in
dialogue and clarity.

The Group promotes open, transparent and responsible dialogue, that aims at strengthening
trust in its operations and preventing conflicts or misunderstandings which may be related
to corporate activities.

WHISTLEBLOWING

Recipients are required to report at any time any behaviour deemed unlawful or non-
conforming concerning the principles and rules governing the Group’s activities.

For this purpose, the Group has implemented a Whistleblowing Procedure for the
management of such reports, in order to enable both Recipients and third parties to report
unlawful behaviour, breaches of this Code of Ethics or applicable regulations in compliance
with the provisions of Legislative Dectree 24/2023.

Among the channels specified in the Whistleblowing Procedure, reports may be submitted
in writing through an online portal accessible at this link
https://www.mflgroup.com/whistleblowing/, which ensures confidentiality of the reported
individual, guarantees the protection and security of the whistleblower, as well as the content
of the report and supporting documents.

For a detailed review of the Whistleblowing system implemented by the Group, please refer

to the Whistleblowing Procedure available at this link: https://www.mflgroup.com/wp-
content/uploads/2024/02/Procedura-Whistleblowing-Mario-Frigetio-rev.-2023-12-13.pdf.

12
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BREACHES OF THE CODE OF ETHICS AND DISCIPLINARY SYSTEM

Violation of the provisions contained in this Code of Ethics may constitute a disciplinary,
civil or criminal offence, depending on the nature and severity of the offence and the status
of the person involved, and also a breach of the Organisation, Management and Control
Model in compliance with Legislative Decree 231/2001 implemented by the Group
companies.

In the event of behaviours that do not comply with this Code of Ethics, the Group will apply
sanctions that are proportionate, timely and consistent with the provisions of the applicable
National Collective Labour Agreement (CCNL) (or equivalent document for the Group’s
foreign companies) and with current legislation regarding disciplinary liability.

Violations committed by Group employees may cause the imposition of sanctions such as
verbal or written warnings, suspensions, fines or dismissal, depending on the severity of the
breach.

If the violation is committed by a third party with whom one or more Group companies
have entered into contractual relationships, the Group reserves the right to terminate the
contract and seek compensation for any damage.

All disciplinary measures will be implemented in compliance with the principles of fairness,
the right to be heard and transparency, ensuring that the person concerned has the
opportunity to provide their comments.

IMPLEMENTATION, DISSEMINATION AND UPDATING OF THE CODE OF ETHICS
Approval and internal regulatory value

This Code of Ethics, approved by Semplice S.p.A’s Board of Directors and the
administrative boards of the other Group companies, constitutes an integral part of the
corporate governance system. It is binding on all Recipients and third parties who enter into
contractual or professional relationships with the Group companies.

Compliance with the Code of Ethics and training

All Recipients and third parties entering into contractual relationships with the Group
companies are required to review the Code of Ethics and align their conduct with the
principles contained therein.

The Group ensures that its personnel has adequate training, information and awareness
activities regarding the contents of this Code of Ethics and its implementation methods.

Training activities are monitored by the Group companies to ensure learning paths consistent
with the evolution of roles, skills and the relevant context, even regulatory.

Updating the Code of Ethics

The Code of Ethics is subject to periodic review to ensure that it is aligned with regulatory
developments and any organisational and/or operational changes within the Group.

Any amendments to the Code of Ethics shall be communicated to Recipients and third
parties and made available through appropriate channels to ensure that they are known.
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Any amendment and/or addition to this Code of Ethics is the responsibility of the Board of
Directors of Semplice S.p.A.; subsequently, they must be approved by the administrative
boards of the other Group companies.

Dissemination of the Code of Ethics

Communication is an essential prerequisite for the effective and concrete implementation of
the Code of Ethics.

Therefore, the Group is committed to actively promoting the dissemination and awareness
of the Code of Ethics among all Recipients. In particular, this Code of Ethics is supplied to
all employees of the Group companies (where possible via email or corporate intranet) and

posted on company notice boards.

It is also available to third parties on the Group website at the address: www.mflgroup.com.
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